Matt Carmichael

Futurist - Author - Keynote Speaker

Matt Carmichael is SVP of Consumer Trends Thought Leadership at Ipsos — the world's
third-largest research firm — and founding editor of the award-winning foresight magazine What
the Future. He leads the Ipsos Global Trends study (50 markets, 50,000 interviews), oversees

the U.S. Consumer Tracker and Global Al Monitor, and has delivered 100+ keynotes and

speaking engagements for organizations including Google, Amazon, Microsoft, Ford, Chase,
and Northwestern Mutual. A former editor at Advertising Age and Crain's Chicago Business,
Matt turns proprietary research into compelling stories that audiences remember and act on.
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100+ ENGAGEMENTS INCLUDING:
Google - Amazon - Microsoft - Ford - Chase - Northwestern Mutual - Molson Coors - SXSW - Celsiu:

O Foresight Improv: the only live improvisational futures format — featured at SXSW



